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1.0 - PURPOSE OF THE REPORT 
  
From May 6 to 14, 2013, New Gold hosted six open houses in Vanderhoof, Fraser Lake, Burns Lake, 
Quesnel, Fort St. James and Prince George to provide information and receive public comments on the 
proposed Blackwater Project. These open houses were carried out as part of the public and stakeholder 
consultation plan that New Gold has developed for the Blackwater Project to present project updates, 
document concerns and seek feedback on baseline results.  
 
Information was shared with the public through panels, handouts, a video and interaction with project 
representatives.  Written and verbal comments were received through feedback forms and dialogue 
recorded by project representatives. 
 
These six open houses supplemented four open houses held by New Gold in Vanderhoof, Fraser Lake, 
Burns Lake and Fort St. James in October 2012. 
 
This purpose of this report is to document the May 2013 open houses and record the comments and 
questions New Gold received during the events. 
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2.0 - OPEN HOUSE PROMOTION 
 
To ensure broad awareness of the open houses, New Gold conducted a range of pre and post open 
house activities, including: 
 

Advertising in local newspapers, news websites, radio and online calendars 
Sending notices to the project’s email distribution list, which included more than 1,000 contacts   
Distributing a newsletter, which advertised the event to more than 6,000 homes in the local 
communities, and posting the newsletter on the project’s website 
Distributing media notices to local media 

 

2.1: PRE OPEN HOUSE ACTIVITES 
 
Advertisement 
 
New Gold placed an advertisement (Appendix A) in local newspapers, newsletters and news websites. 
Posters of this advertisement were placed in high-traffic areas in Vanderhoof, Burns Lake, Fraser Lake 
and Fort St. James and text was submitted to online community events calendars (See Table 1) and 
posted on New Gold’s Blackwater Project website. 
 
New Gold submitted a 30-second radio advertisement (Appendix B) to two local stations to run for one 
week prior to the start of the Vanderhoof event. The advertisement aired 56 times (four times per day). 
 
New Gold placed a banner advertisement (Appendix C) on a local news website one week prior to and 
during the open houses. The advertisement received almost 150,000 views.  
 
Email  
 
Two weeks prior to the first open house, New Gold sent an email invitation (Appendix D) to Chambers of 
Commerce, local and provincial government representatives, Economic Development Officers, members 
of the Blackwater Project Community Liaison Committee, Mayors and council members. One week prior 
to the first open house, New Gold sent a second email invitation (Appendix E) to more than 1,000 
project stakeholders.  
 
Newsletter 
 
New Gold mailed approximately 6,400 copies of the Blackwater Project’s May 2013 Newsletter 
(Appendix F), which advertised the open houses, to households in Vanderhoof, Fraser Lake, Burns Lake 
and Fort St. James. New Gold posted the newsletter and details of the open houses on the project 
website (Appendix G). 
 
Media Notice  
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New Gold sent a media notice (Appendix H), detailing the time, date and location of each open house, to 
newspapers, radio stations and news websites approximately one week prior to the start of each open  
house.  
 
In addition to the publications above, the Blackwater Project staff personally notified a number of key 
stakeholders and organizations. 

2.2: POST OPEN HOUSE ACTIVITIES 
 
New Gold placed a thank you advertisement (Appendix I) in local publications to run for one week at the 
close of the open houses. The text from this advertisement was sent to select organizations, including 
the Burns Lake Chamber of Commerce, where it was posted on the Chamber’s electronic sign.  
 
At the close of the Prince George open house on May 14, New Gold issued a second media notice 
(Appendix J) to notify media of the event highlights. This media notice included comments from Tim 
Bekhuys, Director of Environment & Sustainability, and led to several media articles (Appendix K).  
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2.3: ADVERTISING & MEDIA 
 
The following tables outline the open house advertising schedule (Table 1) and all published advertisements and media (Table 2) for the open 
houses.  
 
Table 1 provides detailed information about the advertisements and media notices submitted to print, online and broadcast media before and 
after the open houses. This includes an advertisement for print newspapers, a radio advertisement, a newsletter, text from the open house 
advertisement to online community events calendars and news websites, two email invitations, a poster, a thank you advertisement and two 
media notices.  
 
Table 1: Open House Advertising & Promotion Schedule 

Document / Task Location Organization / Service  Submitted 

Open House 
Advertisement 

Vanderhoof Omineca Express April 19 
Vanderhoof Gander April 19 
Burns Lake Lakes District News April 19 
Burns Lake Lakes District Free Classifieds April 23 

Quesnel Cariboo Observer April 19 
Fort St. James Caledonia Courier April 19 
Prince George Prince George Citizen May 2 

Radio Advertisement 
Vanderhoof, Fraser 
Lake, Fort Fraser, 

Fort. St. James 
Valley Wolf and 94x April 19 

Newsletter 
Vanderhoof, Fraser 
Lake, Burns Lake, 

Fort St. James 
Canada Post April 16 

Open House 
Advertisement 

(Text) 

Vanderhoof Chamber of Commerce newsletter April 15 
Burns Lake Chamber of Commerce newsletter April 15 
Burns Lake Chamber of Commerce electronic sign April 19 
Fraser Lake Chamber of Commerce newsletter April 19 

Prince George Chamber of Commerce newsletter April 26 
Prince George Initiatives Prince George newsletter April 26 
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Document / Task Location Organization / Service  Submitted 

All 

Online event calendars:  
HQ Prince George, Omineca Online, bhubble (Vanderhoof section),   

HQ Bulkley Valley,  CKPG, CBC Daybreak North, RDBN Mining Portal, Infomine, 
Mining Association of British Columbia, 1697 Alliance, Trumba.com, Northern 

Interior Mining Group, Community Futures, Northern Development Trust 

April 26 

All North Central Local Government Association April 26 

Fort. St. James 
Chamber of Commerce events listing:  

1. Caledonia Courier events calendar 2. Chamber website calendar 
May 2 

Burns Lake Chamber of Commerce email blast to members May 6 
Website Update All New Gold Blackwater Project website April 26 
Website Banner 
Advertisement 

All 250 News April 19 

Email Invitation All 
1. Blackwater Project Advanced Email Distribution List  

2. Blackwater Project Email Distribution List 
April 16, 26 

Open House Poster 
Vanderhoof, Fraser 
Lake, Burns Lake, 

Fort St. James 
Key locations April 26 

Thank You 
Advertisement 

Burns Lake Burns Lake Chamber of Commerce newsletter May 
Burns Lake Lakes District Free Classifieds May 2 
Vanderhoof Omineca Express May 3 

Quesnel Cariboo Observer May 3 
Vanderhoof Gander May 3 

Prince George Prince George Citizen May 3 
Fort St. James Caledonia Courier May 10 

Burns Lake Lakes District News May 10 
Thank You 

Advertisement (Text) 
Burns Lake Chamber Sign May 6 

Open House Media 
Notice 

Fort St. James Caledonia Courier April 26 
Burns Lake Lakes District News April 26 
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Document / Task Location Organization / Service  Submitted 
Vanderhoof Omineca Express April 26 

Quesnel Cariboo Observer April 26 

All 
CBC and local radio: 

CBC Daybreak North, Vista Broadcast Group (The Valley Wolf, 94X, The Peak, The 
Rush, The Tribune, The Wolf), The Light 

April 26 

Prince George Prince George Citizen May 7 
Prince George Prince George Free Press May 7 
Prince George CKPG News May 7 

All 250 News (Online) May 7 

Post Open House 
Media Notice 

Fort St. James Caledonia Courier May 9 
Burns Lake Lakes District News May 9 
Vanderhoof Omineca Express May 9 

Quesnel Cariboo Observer May 9 

All 
CBC and local radio: CBC Daybreak North, Vista Broadcast Group (The Valley Wolf, 

94X, The Peak, The Tribune  The Rush, The Wolf), The Light 
May 15 

Prince George Prince George Citizen May 15 
Prince George Prince George Free Press May 15 
Prince George CKPG News May 15 

All 250 News (Online) May 15 
 
 
Table 2 highlights the advertisements and media coverage published prior to, during and after the open houses. The table includes circulation 
and distribution details, where available, as well as the publication date of the advertisement or media article.  
 
Table 2: Published Advertising & Media 

Document/Task Location Organization Circulation/Distribution Publication Date 

Open House 
Advertisement 

Prince George Initiatives Prince George newsletter Newsletter list April 
Burns Lake Burns Lake Chamber Newsletter Burns Lake Chamber members April, May 
Vanderhoof Gander 1,500 weekly April 22, 29 
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Document/Task Location Organization Circulation/Distribution Publication Date 

Vanderhoof Omineca Express 
1,700 weekly  

(Vanderhoof, Fraser Lake, Fort Fraser) 
April 24, May 1 

Burns Lake Lakes District Free Classifieds 780 weekly April 25, May 2 
Vanderhoof Omineca Online NA April 26 

Prince George Prince George Chamber Newsletter Prince George Chamber members April 30 
Burns Lake Lakes District News 1,850 weekly May 1 

Fort St. James Caledonia Courier 875 weekly May 1, May 8 
All MABC Daily News (Online) NA May 1-14 

Quesnel Cariboo Observer 7,350 (Friday) May 3 
Prince George Prince George Citizen 11,000-12,000 daily (excl. Thursday) May 11, 13 

Radio Advertisement Vanderhoof Valley Wolf and 94x 
Vanderhoof, Fort Fraser, Fort. St. 

James, Fraser Lake 
April 30-May 6 

Newsletter 
Vanderhoof, Fraser Lake, 
Burns Lake, Fort St. James 

Canada Post 6,400 April 30 

Open House 
Advertisement (Text) 

All 

1697 Economic Alliance, Mining 
Association of British Columbia, 
Northern Interior Mining Group, 

Omineca Online 

Online April, May 

Website Banner 
Advertisement 

All 250 News  140,000+ online views April 30-May14 

Email Invitation All 
Advanced distribution list 

Distribution List 
1,000+ contacts April 16, 26 

Burns Lake Chamber 
Sign Advertisement 

Burns Lake Burns Lake Chamber of Commerce Burns Lake April 24, May 8 

 
 
 

Thank You 
Advertisement 

Burns Lake 
Chamber newsletter (also emailed 

the ad to their members) 
Burns Lake Chamber members May 

Vanderhoof Gander 1,500 weekly (Vanderhoof) May 7 

Vanderhoof Omineca Express 
1,700 weekly  

(Vanderhoof, Fraser Lake, Fort Fraser) 
May 8 
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Document/Task Location Organization Circulation/Distribution Publication Date 
 Burns Lake Lakes District Free Classifieds 780 weekly May 9 

Quesnel Cariboo Observer 7,350 (Friday) May 10 
Fort St. James Caledonia Courier 875 weekly May 15 

Burns Lake Lakes District News 1,850 weekly May 15 
Prince George Prince George Citizen 11,000-12,000 daily (excl. Thursday) May 15 

Published Articles 
(Appendix K) 

Burns Lake Lake District News 1,850 weekly (Burns Lake) May 15 
All 250 News 100,000+ Views May 21 

Vanderhoof Omineca Express 
1,700 weekly (Vanderhoof, Fraser 

Lake, Fort Fraser) 
May 22 
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3.0 - OPEN HOUSE MATERIALS & FORMAT 
 
At each open house location, New Gold staff and consultants set up the event space (see Appendix L –  
Floor Plan) to ensure attendees could easily access information on the project, speak with staff, enjoy 
refreshments and view open house materials.  
 
A sign in desk was placed at the entrance to welcome attendees. At the sign in desk, attendees were 
asked to enter their details in the Sign In sheet (Appendix M), which included the option to join the 
Blackwater Project Email Distribution List, and were given copies of the Blackwater Project May 2013 
Newsletter, New Gold pens and chocolates.  The New Gold 2012 Sustainability Report (Appendix N) was 
also available. 
 
At each open house, 23 display panels (Appendix O) were placed around the perimeter of the room. An 
animated video (Appendix P), which showcased the proposed mine process and included an interview 
with Vanderhoof Mayor Gerry Thiessen and New Gold President, CEO & Director Bob Gallagher, was 
displayed in a select location. An electronic picture frame, which included a photo presentation 
(Appendix Q) of New Gold staff, the project site, the Prep Lab and the Vanderhoof community, was 
placed in a prominent location. A geology display (Appendix R), which included core samples from the 
project site along with explanations, was set up along with a display of core from the Prep Lab. New 
Gold and the Association for Mineral Exploration British Columbia provided banners (Appendix S).  
 
At the Vanderhoof, Fraser Lake, Burns Lake and Fort St. James open houses, New Gold displayed 
materials created during Citizens Forums, held earlier in the day in each location. These materials 
included a photo-collage (Appendix T) that showcased what Citizens Forum participants valued about 
their communities, and a visual summary of where they would like to see their community in the future, 
existing community resources and support required to achieve that future (Appendix U).  
 
At the open houses, attendees were asked to post their comments on two different panels using post-it-
notes. Panel 5 (Appendix O) asked attendees what they love about their community and how they 
would like to see their community in the future. Panel 20 asked attendees to indicate how they use the 
land in the vicinity of the project. 
 
Attendees were asked to complete a Feedback Form (Appendix V), which they could drop off in a box in 
the middle of the room. Business Directory forms and employment business cards (Appendix W,X) were 
available for those interested in employment and contract opportunities. 
 
New Gold staff and consultants were present to answer questions and receive comments from 
attendees at each open house. Attendees who requested more information were provided with email 
addresses, the project website URL, and phone numbers.  
 
Dates and locations for the open houses are provided in Table 3. 
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Table 3: Open House Dates & Locations 
Location Date Venue Time 

Vanderhoof May 6, 2013 
Friendship Centre, 219 

Victoria St E. 
5:00 pm – 7:30 pm 

Fraser Lake May 7, 2013 
Ch Foote Memorial Arena, 30 

Carrier Crescent 
5:00 pm – 7:30 pm 

Burns Lake May 8, 2013 
Burns Lake Legion, 158 

Francois Lake Drive 
5:00 pm – 7:30 pm 

Quesnel May 9, 2013 
Shiraoi House, 690 Gray 

Avenue 
5:00 pm – 7:30 pm 

Fort St. James May 13, 2013 
Music Makers Hall, 255 West 

2nd Avenue 
5:00 pm – 7:30 pm 

Prince George May 14, 2013 
Ramada Hotel, 444 George 

Street 
5:00 pm – 7:30 pm 

 
The following New Gold representatives participated in some or all of the open houses: 
 
Table 4: Open House Staff & Consultants 
Name Title Company Location 
Robert Gallagher President, CEO & Director New Gold Vanderhoof 

Tim Bekhuys 
Director of Environment & 

Sustainability 
New Gold Vanderhoof, Prince George 

Kathie LaForge Community Manager New Gold 
Vanderhoof, Fraser Lake, 

Burns Lake, Quesnel, Fort St. 
James, Prince George 

Mitch Lepage Engineering Manager New Gold 
Vanderhoof, Fraser Lake, 

Burns Lake, Quesnel, Fort St. 
James, Prince George 

Shaun 
Constantinoff 

Environmental & Feasibility 
Administrator 

New Gold 
Vanderhoof, Fraser Lake, 

Burns Lake 

Bob Byers 
Associate Consultant, Waste & 

Environmental Planning 
AMEC 

Fort St. James, Prince 
George 

John Togyi Prep Lab Supervisor New Gold Vanderhoof, Fort St. James 

Janice Baker Administrative Assistant New Gold 
Vanderhoof, Fraser Lake, 

Burns Lake, Quesnel, Fort St. 
James, Prince George 

Alvaro Paredes Senior Project Manager AMEC Vanderhoof, Fraser Lake 

Debbie Cox Vice President, Client Relations 
Context 

Research 

Vanderhoof, Fraser Lake, 
Burns Lake, Quesnel, Fort St. 

James, Prince George 

Candace Jones Senior Consultant Context 
Research 

Vanderhoof, Fraser Lake, 
Burns Lake, Quesnel, Fort St. 

James, Prince George 
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Name Title Company Location 

Chris Devauld Consultant 
Context 

Research 

Vanderhoof, Fraser Lake, 
Burns Lake, Quesnel, Fort St. 

James, Prince George 

4.0 - OPEN HOUSE STATISTICS 
 
In total, 218 people filled out the Sign In sheet. While this total represents all recorded attendees, the 
attendee count was higher due to two factors: at each location some people did not sign in and in 
several cases only one person per family signed in.  

Figure 1: Number of recorded attendees by location 

 

 

4.1: PARTICPANT FEEDBACK 
 
During the open houses, attendees recorded their comments, concerns and questions on the feedback 
forms and had the opportunity to discuss the project with project staff and consultants.  
 
Feedback Form questions include:  
 

1. “What comments, concerns or questions do you have about the proposed Blackwater Project?” 
2. “What benefits do you see from the project?” 

Fort St. 
James, 18 

Vanderhoof, 85 

Burns Lake, 33 

Fraser 
Lake, 

15 

Prince George, 
42 

Quesnel , 25 

218 Recorded Attendees in Total 
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3. “What comments do you have about the Baseline Studies?” 
4. “How useful did you find the information provided at the open house?” 
5. “Do you have additional comments? If so, please provide here.” 

Feedback Tables 

Tables 5 to 10 below include information from submitted feedback forms and in-person feedback 
recorded by New Gold staff and consultants. These tables record more than 120 questions and 
comments from the open houses.*  
 
Questions and comments have been sorted by their Valued Components category. Valued Components 
refer to the environmental, public, economic, social, heritage and health components that will be 
subject to the assessment of effects of the proposed project.  
 
Square brackets have been used, where necessary, to clarify questions and comments received. 

                                                           
* New Gold will attempt to respond directly to those who have submitted specific questions and 
provided contact information.  
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4.1.1: FEEDBACK – VANDERHOOF 
 
At the Vanderhoof open house, New Gold recorded more than 50 comments and questions. This feedback included questions on community 
investment, the impact of the project on local communities and the environment and comments about the open house.  
 
Table 5: Feedback – Vanderhoof 
Valued Component Category Question (Q) / Comment (C)  Type Number 

Aquatic Environment 
 

Q: What are the long-term effects of the project on water quality? Will the water 
quality be affected in the long term? Also, what is the source of fresh water required 
by the project and how much? 

In person 1 

Q: How will you recycle the water? In person 1 
Q: Does New Gold have to undertake a new EA process if future deposits are located 
near the project site?  

In person 1 

C: During dry years the water recedes between 10 to 15 feet [at Lake Tatelkuz]; water 
depth towards the northwest end of the lake is very shallow and you can walk for 
about 100 feet with the water no higher than your knee; recreational areas on the 
southeast side of the lake are used by people for camping and fishing.  

In person 1 

C: [Post] the effects of the waste products – [and] treatment methods of the waste – 
on the website in detail indicating New Gold’s awareness and commitment to the 
environment.  

Feedback Form 1 

C: No whitewashing of potential problems and solutions. Feedback Form 1 
C: [Concerned about] the long-term proposal for water and how it will be put back 
into the environment.  

Feedback Form 1 

7 

Public Consultation 

Q: Is consulting a necessary part of the project? In person 1 
Q: Is New Gold going to post reports to the website? This would be a good way to 
disseminate information.  

In person 1 

C: The information presented in the panels is too general and it is difficult to provide 
feedback. 

In person 1 

C: Best mine video I have ever seen. In person 1 
C: Everything looks good.  In person 1 
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Valued Component Category Question (Q) / Comment (C)  Type Number 
C: The open house is very well organized. In person 1 
C: [The information at the open house is] better than the brochure, which was strictly 
PR, yet lacked any real substance to potential shareholders.  

Feedback Form 1 

C: Interesting [information presented]. Feedback Form 1 
C: The [Baseline Studies] look well done. Feedback Form 1 
C: Very useful. Good information.  Feedback Form 1 
C: Needed to spend more time [at the open houses].  Feedback Form 1 
C: Good, nice to meet people involved with the project. Feedback Form 1 

12 

Economic Health 
 

Q: Interested in job opportunities. What type of jobs would be required and when? In person 4 
Q: What happens if the NDP wins the election? In person 1 
Q: How long will equipment orders take? Are there warranties? In person 1 
Q: What will the election mean for the project? In person 1 
C: Looking forward to continuing to provide services to the project once construction 
starts. 

In person 1 

C: New Gold should avoid repeating Mt. Milligan mistakes and continue engaging local 
contractors beyond the construction phase of the project. 

In person 1 

C: Own an industrial lot on Hwy 16. In person 1 
C: It will be impossible for New Gold to find all the workforce required in the local 
communities.  

In person 1 

C: Increased employment opportunities [are a benefit].  Feedback Form 1 
C: Economic benefits for Vanderhoof local business. Feedback Form 1 
C: Hope you can get all permits and necessary requirements from the government.  Feedback Form 1 
C: Work employment for the Vanderhoof area. Feedback Form 1 
C: Jobs for young people. Benefits for the surrounding communities. Feedback Form 1 

16 
 

Social Health 
Q: What will be done to avoid potential negative effects from transient workers? In person 1 
Q: What is the size of the project? Feedback Form 1 
C: Worried about the potential for increased traffic along the Kenney Dam Road. This In person 2 



      
                 
                                              

 
 

Open House Report 
June 20, 2013 – Page 19 

Valued Component Category Question (Q) / Comment (C)  Type Number 
road is used mainly by residents and for recreational purposes (to access recreational 
sites).  
C: Applying for jobs, not hearing back. In person 1 
C: Response in the community has been mostly positive. In person 1 
C: [Concerned about] hunting pressure. In person 1 
C: [Concerned about] number of people living locally. In person 1 
C: Display geology should be on the website. In person 1 
C: The communities can only benefit. New Gold has all its ducks in a row.  In person 1 
C: Get high school kids involved early. In person 1 
C: I see positive things coming from the New Gold Blackwater Project. Feedback Form 1 
C: Good for the community. Feedback Form 1 
C: Very good [event]. Feedback Form 1 
C: [Potential benefits from the project include] a) employment resource b) upgrading 
skill levels c) increasing environmental awareness by partnering with educational 
resources to make the labor force feel empowered as citizens of the world—
mentoring youth to feel fulfilled and valuable even though employed as a labourer or 
truck driver.  

Feedback Form 1 

15 

Terrestrial Environment 
 

Q: Has BC Hydro approved the powerline? In person 1 
C: Worried about the transmission line alignment and the proximity to range tenures 
and private property. New Gold should consult with people before finalizing the 
alignment. No panel presents clearly the transmission line alignment from beginning 
to end. 

In person 1 

C: Would like to see the detailed results of the environmental baseline work 
conducted thus far.  

In person 1 

C: Regarding environmental assessments, [include more] details of the biology and 
geology (e.g. breakdown of species) so I feel New Gold has more substance. 

Feedback Form 1 

C: Looks like a great start for a transmission line. Feedback Form 1 
5 
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Valued Component Category Question (Q) / Comment (C)  Type Number 
55 

 

4.1.2: FEEDBACK – FRASER LAKE 
 
At the Fraser Lake open house, feedback covered economic benefits, the environment and the community. Comments included interest in the 
amount of freshwater that the project would use and hope that the community might see new small business opportunities. Approximately one 
third (33 percent) of all feedback related to employment, business opportunities and community benefits.   
 
Table 6: Feedback – Fraser Lake 
Valued Component Category Question (Q) / Comment (C) Type Number 

Terrestrial Environment 
C: Interested in the environmental baseline findings. In person 1 
C: Good job [with the Baseline Studies]. Feedback Form 1 

2 

Aquatic Environment 

C: Tatelkuz Lake has been used for recreational purposes. In person 2 
C: There are lots of good places for recreational fishing in the project area. In person 1 
C: Interested in the amount of freshwater that the project would use; this should be 
optimized (reduced) as much as possible. 

In person 1 

4 

Economic Health 

C: It’s great for all our areas. Feedback Form 1 
C: It will bring jobs to our area. Feedback Form 1 
C: Employment opportunities [are a benefit]. Feedback Form 1 
C: It’s a very exciting opportunity for the nearby communities. Feedback Form 1 
C: I’m hoping that we might see new small business opportunities as the town grows. Feedback Form 1 

5 

Public Consultation 

C: [The open house is] very well done. Feedback Form 1 
C: Useful information. Feedback Form 1 
C: Very well put together.  Feedback Form 1 
C: All looks good. Feedback Form 1 

4 
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Valued Component Category Question (Q) / Comment (C) Type Number 
15 

 

4.1.3: FEEDBACK – BURNS LAKE 
 
At the Burns Lake open house, feedback highlighted economic benefits, the environment and contract opportunities. Questions identified 
concerns about water flow from Davidson Creek to Tatelkuz Lake, New Gold’s approach to recruiting and contract opportunities, and joint 
ventures.  
 
Table 7: Feedback – Burns Lake 
Valued Component Category Question (Q) / Comment (C) Type Number 

Aquatic Environment 
Q: Davidson Creek goes through Site D – Where is that water flowing to? Tatelkuz 
Lake? We have kokanee in that area. 

In person 1 

1 

Economic Health 

Q: Does New Gold want to participate in a joint venture? In person 1 
Q: What is the approach to recruiting and contract opportunities, referrals and local 
applicants? 

In person 1 

C: Employment [is a benefit]. Feedback Form 1 
3 

Social Health C: Very interested in the Citizens Forum. In person 1 
1 

Public Consultation C: Thank you, glad it was informal. My first mining thing I’ve gone to.  Feedback Form 1 
1 

Terrestrial Environment C: Please don’t ruin the earth. Thank you. Or extinct the plants or animals.  Feedback Form 1 
1 
7 
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4.1.4: FEEDBACK – QUESNEL 
 
At the Quesnel open house, more than half of all feedback (55 percent) covered two topics: having an access road from Quesnel to the project 
and bridges in the Blackwater area. Attendees also enquired on cyanide storage and destruction, as well as the possibility of mine closure in the 
event of a decline in the price of gold.  
 
Table 8: Feedback – Quesnel 
Valued Component Category Question (Q) / Comment (C) Type Number 

Aquatic Environment 
C: Want to know more about cyanide storage and destruction before release. In person 1 
C: [Concerned about] cyanide. In person 1 

2 

Economic Health 
C: High grade ore processed first leaves potential for shut down when lower grade ore 
is processed if gold prices drop. This would result in mine closure. 

In person 1 

1 

Social Health 
 

Q: Does New Gold have plans to bridge the Blackwater? In person 2 
Q: Why are you not making the project accessible from Quesnel? In person 1 
Q: There are already several bridges across the Blackwater, used by logging trucks 
regularly. Will New Gold be bussing employees and goods using this route?  

In person 1 

C [Why no] access road to Quesnel? In person 1 
C: Involve [New Gold] Directors [in the open houses], not just staff. They can provide 
critical strategic guidance. 

In person 1 

C: Used to work at New Gold. Know what a good company they are. In person 1 
C: Only need to put in a short access route to connect with the Forest Service Road 
(Batnuni) + others. 

In person 1 

8 
11 

 

4.1.5: FEEDBACK – FORT ST. JAMES 
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At the Fort St. James open house, almost half (44 percent) of all feedback discussed the aquatic environment. The majority of this feedback 
focussed on the Tailings Storage Facility, including questions on water volume, quality, and release. Several statements highlighted the 
community frustration with the Mt. Milligan project.   
 
Table 9: Feedback – Fort St. James 
Valued Component Category Question (Q) / Comment (C) Type Number 

Aquatic Environment 
 

Q: What’s the volume of water in the tailings? In person 1 
Q: What is the plan for water quality of the Tailings Storage Facility? In person 1 
Q: When can water be released to the environment? In person 1 
Q: What will the quality of the Tailings Storage Facility water be over the life of the 
mine? 

In person 1 

Q: How do we control Tailings Storage Facility water quality? In person 1 
Q: What do the tailings facilities mean for Davidson Creek? Does it stop the flow? In person 1 
Q: Is there a final map image that includes the dams? In person 1 

7 

Economic Health 
Q: Can you send some information on the project to the Municipal Office? In person 1 
Q: Over how many years will the Tailings Storage Facility be built?  In person 1 
Q: Concerned about the length of the construction period. In person 1 

3 

Social Health 

Q: Are there things that New Gold should be tracking that they are not? For instance, 
indirect effects on women, children and health. 

In person 1 

C: [There is] community frustration over expectations of the Mt. Milligan project. In person 1 
C: The low open house numbers reflect the community disillusionment with Mt. 
Milligan. 

In person 1 

3 

Public Consultation 
C: Good job on advertising.  In person 1 
Q: When will baseline studies be available? In person 1 

   2 
General Q: How far along is the project? In person 1 

1 
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Valued Component Category Question (Q) / Comment (C) Type Number 
16 

 

4.1.6: FEEDBACK – PRINCE GEORGE 
 
At the Prince George open house, attendees expressed interest in employment and contracting opportunities. Concerns included shift schedules 
and tailings management.  
 
Table 10: Feedback - Prince George 
Valued Component Category Question (Q) / Comment (C) Type Number 

Economic Health 

C: [Interested in] employment and contract opportunities. In person 1 
C: Interested in an IT intern or finance position. In person 1 
C: Cabins for rent near powerline route. In person 1 
C: Local employment  - I do not want to see an isolated camp. Shifts that allow / 
encourage people to live in the local community.  

Feedback Form 1 

C: Lots of jobs and training for positions to fill. Feedback Form 1 
C: I would like to drive haul truck; I’m a class one driver. Feedback Form  1 
C: Interested in potential jobs working in communication and government relations. Feedback Form 1 

7 

Public Consultation 

C:  Posters: good overview. Feedback Form  1 
C: I have no concerns; I think it’s well put together. Feedback Form 1 
C: Very informative event. Feedback Form  1 
C: Great information and video. Feedback Form 1 
C: Very impressed with the video. In person 1 

5 

Social Health 
C: I would like a larger scale map to [see] the project in context to Vanderhoof / P.G.  Feedback Form  1 
C: Investments in UNBC research students, First Nations, and scholarships [are 
important]. 

In person 1 

2 
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Valued Component Category Question (Q) / Comment (C) Type Number 

Terrestrial Environment 

Q: What chemicals will be used to isolate gold/silver (arsenic?). What chemicals will 
be left in tailings (piles and pond)? 

Feedback Form 1 

C: [The Baseline Studies] appear to be very complete studies as to wildlife habitat. Feedback Form 1 
C: Possible badger sightings near the Blackwater River, on the Prince George side. Feedback Form  1 

3 
17 
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4.2: FEEDBACK – BUSINESS DIRECTORY FORMS 
 
At the open houses, attendees had the option of completing a Business Directory Form to indicate their 
interest in project-related procurement opportunities. Attendees took the form with plans to complete 
it and return it to the Project Office at a later date.  
 
The information from these completed forms will be stored in the Business Directory database and 
accessed as the project progresses. 
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Appendix A: Open House Advertisement 
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Appendix B: Radio Advertisement 
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Appendix C: Website Banner Advertisement 
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Appendix D: Email Invite (Advanced Distribution) 
 
The Blackwater Project will be hosting open houses from May 6 to 14. We hope you can drop 
by to speak to the project team.  
 
Each open house will be held from 5:00pm to 7:30 pm. (drop in format with refreshments) 
 
May 6 – Vanderhoof 
Friendship Centre, 219 E. Victoria 
Street 
 
May 7 – Fraser Lake  
CH Foote Memorial Arena, 30 Carrier 
Crescent  
 
May 8 – Burns Lake  
Burns Lake Legion, 158 Francois Lake 
Drive 

May 9 – Quesnel 
Shiraoi House, 690 Gray Avenue 
 
 
May 13 – Fort St. James  
Music Makers Hall, 255 West 2nd Avenue 
 
 
May 14 – Prince George  
Ramada Hotel, 444 George Street  

  
We are sending you this notice in advance of our public advertising which will be coming out 
closer to the events. Look forward to receiving our newsletter with more information soon. 
 
Feel free to share this announcement with any of your colleagues that you think may be 
interested. 
 
Sincerely,  
 
Kathie LaForge 
Community Manager 
New Gold Inc. 
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Appendix E: Email Invite (Distribution List) 
 
Dear Community Member, 

On behalf of New Gold, I'm pleased to announce our upcoming Blackwater Project open houses and the 
May 2013 Newsletter.  

Open Houses 

At each open house, you'll have the opportunity to speak with project staff and let New Gold know what 
matters to you.  

May 6 Vanderhoof Friendship Centre, 219 E. Victoria Street 5:00 p.m. – 7:30 p.m. 
May 7 Fraser Lake CH Foote Memorial Arena, 30 Carrier Crescent 5:00 p.m. – 7:30 p.m. 
May 8 Burns Lake Burns Lake Legion, 158 Francois Lake Drive 5:00 p.m. – 7:30 p.m. 
May 9 Quesnel Shiraoi House, 690 Gray Avenue 5:00 p.m. – 7:30 p.m. 
May 13 Fort St. James Music Makers Hall, 255 West 2nd Avenue 5:00 p.m. – 7:30 p.m. 
May 14 Prince George Ramada Hotel, 444 George Street 5:00 p.m. – 7:30 p.m. 

  Drop in format with refreshments  
  
Newsletter  
  
In the May 2013 Newsletter, you'll find information on what we've been up to – from discussing the 
need for more hockey coaches with community representatives, to providing support for programs such 
as free skate at the Vanderhoof arena.  
  
Click here to read more 
  
Please drop by the Project Office if you have any questions or want to know more about the Blackwater 
Project. We look forward to seeing you at the open houses!  
  
If you would like to be removed from our mailing list please email office.blackwater@newgold.com with 
your request. 
  
 Sincerely, 
  
Kathie LaForge 
Community Manager,  
New Gold Inc.   
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Appendix F: Newsletter  
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Appendix G: Website Event Notice 
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Appendix H: Open House Media Notice 
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Appendix I: Open House Thank You Advertisement 
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Appendix J: Post Open House Media Notice 
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Appendix K: Published Articles 
 
New Gold Draws A Crowd 

By 250 News 

Tuesday, May 21, 2013 03:56 AM 
 

Prince George, BC - Public consultation will form part of the upcoming federal and provincial 

environmental review of a proposed gold mine southwest of Prince George, but the developer held its 

own 'temperature taking' earlier this month. 

New Gold Inc. says, in total, almost 250 people came out to a series of open houses in Vanderhoof, 

Fraser Lake, Burns Lake, Quesnel, Fort St. James, and Prince George to discuss the proposed Blackwater 

Gold Project located approximately 110-kilometres southwest of Vanderhoof.  A series of similar 

sessions last fall drew approximately 200 people. 

New Gold Director of Environment & Sustainability, Tim Bekhuys, says participants expressed interest in 

jobs and contract opportunities, asked questions about environmental management, and local training 

opportunities.  He says company officials received important feedback that will be used in the design of 

the project. 

Local businesses had the chance to add their names to a directory of potential suppliers New Gold is 

compiling to support local contracting. 

The proposed mine is currently in the advanced exploration phase, with construction forecast to begin 

in 2015.  At its peak, New Gold expects to hire between 1,000 and 1,500 workers during construction 

and 500 full-time workers to operate the mine.  Public consultation mandated by the joint 

environmental review is expected to begin mid-summer. 
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Appendix L: Open House Floor Plan 
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Appendix M: Sign in Sheet 
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Appendix N: 2012 Sustainability Report (Cover) 
 

 
Report Summary: 

http://2012sustainabilityreport.newgold.com/newgold-csr-2012-en.pdf 
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Appendix O: Open House Panels 
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Appendix P: Video Animation (Screenshot) 
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Appendix Q: Photo Presentation (Screenshot) 
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Appendix R: Geology Display 
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Appendix S: Banners 
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Appendix T: Citizens Forum Photo-Collage 
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Appendix U: Citizens Forum Visual Summary 
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Appendix V: Feedback Form 
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Appendix W: Business Directory Form 
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Appendix X: Employment Business Cards 
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Appendix Y: Completed Feedback Forms 
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